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OmniChannel Segment Boosted PUC Berhad’s Q2 2019 Revenue and Profit 
Streamlined Businesses Reiterate the Group’s Digital Ventures Vision 

 
Key highlights: -   
 

● Revenue increased by 7.2% year-on-year in the quarter under review (“Q2FY2019”) mainly 
attributed to the improved performance of OmniChannel segment 

● The recovery of impairment losses on trade receivables resulted a 65.0% improvement in profit 
after tax in the first half of 2019 (“1HFY2019”) compared with the previous corresponding period, 
despite of a lower revenue posted in the same corresponding period  

● The Group will continue to enrich digital contents of Presto with focus in the near term to roll out 
more credit and payment features providing users wider exposure in the ecosystem 

 
 
Kuala Lumpur, 28 August 2019 - ACE Market-listed company, PUC Berhad (“PUC” or “the Group”) today 
announced its financial results for the second quarter of 2019 (“Q2FY2019”) recording revenue of RM17.6 
million, an increase of 7.2% from RM16.5 million in the previous corresponding period (“Q2FY2018”), 
mainly due to improved contribution from OmniChannel segment resulted by higher sales of out-of-home 
advertisement spaces. 
 
Despite higher contribution from OmniChannel segment, the first half of financial year 2019 (“1HFY2019”) 
posted lower revenue of RM30.5 million compared with the previous corresponding period (“1HFY2018”) 
of RM32.1 million, as a result of the normalized contribution from FinTech segment in the quarter under 
review as compared to Q2FY2018 that captured the commercialization of technologies sourced from 
Shenzhen Institutes of Advanced Technology. 
 
At profit after tax (“PAT”) level, higher PAT at RM2.6 million was posted in Q2FY2019 compared with 
Q2FY2018’s RM2.3 million driven by the higher revenue contribution; whereas PAT of 1HFY2019 recorded 
stronger improvement at 65.0% and reached RM4.4 million from RM2.7 million in 1HFY2018 mainly 
boosted by the write-back of impairment losses on trade receivables of RM3.9 million.  
 
The Group recorded higher revenue and PAT at 37.2% and 48.2% respectively in the quarter under review 
compared with the immediate preceding quarter (“Q1FY2019”), attributed to the improved contribution from 
both OmniChannel segment and associated companies. 
 
The Group’s total equity stood at RM257.1 million as at June 30, 2019, improved marginally at 1.0% 
compared with the record as at March 31, 2019. The Group’s gearing ratio remained low at 0.02 times as 
at June 30, 2019. 
 
 
 
 



 

“Amidst the challenging market, PUC Group continued our ‘Ventures’ spirit in 2019 to forge strategic 
collaborations with relevant partners to further solidify Presto digital ecosystem. To-date, we have on-
boarded various digital services to Presto, including online marketplace, food delivery, movie and air ticket 
purchase as well as digital game named Grabbit. The soon-to-join Presto Travel services will extend the 
offering range and are expected to drive traffic to the ecosystem. We are also enhancing the financial 
element of the ecosystem via introducing credit and more payment features for greater user exposure. 
Integration among these services will continue to be seen to create more positive feedback loops within 
Presto ecosystem” said CHEONG Chia Chou, PUC Berhad’s Group Managing Director and CEO. 
 
Cheong added: “Digital services market is fragmented with multiple digital mobile apps competing with 
each other and we could expect more buyouts to happen among players to strengthen their market position. 
PUC Group takes a leap forward in this aspect by making Presto the embodiment of Super App concept 
that bundles various digital offerings under one inclusive app. The Super App concept is imperative and 
inevitable as on-demand and versatility are what users are requesting in this fast-changing digital world.”  
 
Effective the first quarter of financial year 2019, PUC Group streamlined business segments and 
categorised business activities to three core segments - OmniChannel, eCommerce and FinTech, aligned 
with the Group’s digital ventures. In early August 2019, the Group proposed to undertake a private 
placement of new ordinary shares of up to 10% of the total number of issued shares to support the Group’s 
business operations and expansion plans, including the next development phase of Presto. The proposed 
exercise is expected to complete by the fourth quarter of 2019. 
 
 

###  
 
 

About PUC Berhad  
PUC Berhad (“PUC”) was incorporated in Malaysia on 3 November 1997 by China Founder Group. It was listed on 
the ACE Market of Bursa Malaysia Securities Berhad on 8 April, 2002. Throughout the years, PUC and its subsidiaries 
have built a solid foundation in integrated media services and payment solutions. In mid-2007, the Group embarked 
on a digital business journey. Today, the Group’s digital services include financial technology related services, new 
media, eCommerce, mobile payment, digital imaging, and artificial intelligence. These continuous efforts are in line 
with the Group’s vision to be a key homegrown digital ecosystem creator. For more information, please visit 
www.puc.com.  

 


