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PUC Berhad Plans to Acquire Remaining Pictureworks Stake
Key highlights:• PUC proposes acquisition of the remaining up to 12,336,288 Ordinary Shares of Pictureworks
representing the balance up to 67% equity interest for a total purchase consideration of up to
RM167.5 million
• PUC’s first acquisition of Pictureworks is expected to exceed the 2018 guaranteed profit of RM14.8
million
• The proposed acquisition will unlock the future prospects and potential of the Group’s business
expansion into eCommerce, FinTech and OmniChannel
Kuala Lumpur, December 31, 2018 – ACE Market-listed company, PUC Berhad (“PUC”) today
announced the proposed acquisition of the remaining up to 12,336,288 Ordinary Shares of Pictureworks
Holdings Sdn. Bhd. (“Pictureworks”) representing the balance up to 67% equity interest for a total purchase
consideration of up to RM167.5 million.
Group Managing Director and Chief Executive Officer of PUC, CHEONG Chia Chou points out that PUC
has first acquired a 33% stake in Pictureworks in June 2018 and since then, Pictureworks has contributed
positively to the Group and its earlier investment is expected to yield better results as Pictureworks is
expected to exceed the 2018 guaranteed profit of RM14.8 million.
CHEONG says, “Acquiring Pictureworks’ remaining stake is a strategic next step to complement the
Group’s future business performance as Pictureworks has demonstrated higher success in securing new
contracts.”
“Apart from on-boarding a few potential new clients that are currently under discussion, Pictureworks’
business is further strengthened via its collaboration with Smart Guide to widen the market outreach to
more than 180 tourist attractions which in turn will generate an exposure to an estimated 200 million
visitors. In addition, Pictureworks’ proprietary imaging technology PictureAir™ will be integrated with Facial
Recognition technology, thereby enhancing user experience on top of new theme park contracts in the
pipeline that will support Pictureworks’ future earnings.”
The proposed acquisition will offer synergistic benefits to PUC as such expertise, services and resources
as well as improved operational efficiency through streamlining operating costs through the reduction of
overlapping headcounts and overhead costs, leveraging on better procurement terms via sharing of
procurement functions and economies of scale.
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Unlocking Greater Opportunities with Pictureworks
Moreover, the proposed acquisition will allow PUC to leverage from the benefit of cross-selling its products
and to spur creativity for the development of new products to improve the future prospects and potential
of the Group’s business expansion into eCommerce, FinTech and OmniChannel.
CHEONG shares, “Transforming PictureAir™ to be one of the key media aggregators of PUC will create
synergy enabling PUC to offer a more diversified media and advertising solution portfolios to support the
Group’s digital business journey. Pictureworks’ digital imaging platform — PictureAir™ can be further
commercialised by integrating advertisement spaces on the PictureAir™ website and mobile app for
advertisers’ consumption.”
“PictureAir™ can also be potentially integrated with PUC’s eCommerce and FinTech arms, such as
11street and Presto, exposing visitors and Internet users to a wider variety of products, deals and services
within the eCommerce ecosystem resulting in high traffic among apps to all parties. The Group’s Presto
Wallet can also serve as a payment option for Pictureworks’ products and services as the key ePayment
channel for the App as an additional marketing channel, bringing convenience for users to go cashless.”
On the other hand, PUC is constantly putting effort in developing artificial intelligence (“AI”) technology,
which can also be deployed in PictureAir™ to provide a better quality of services for enhanced user
experience.
With that, Pictureworks can truly go beyond being a digital imaging solution provider to widen its market
reach and unlock greater business opportunities by expanding into the media and advertising industry
through PUC’s eCommerce, FinTech and OmniChannel business segments.
CHEONG concludes, “There are several synergies between the PUC Group and Pictureworks. When two
forward-looking companies come together, the opportunities are endless. Both companies will be able to
capitalise on each other’s strengths and further enhance the Group’s performance in the coming years.”
Pictureworks is Asia’s leading digital imaging solutions provider for theme parks and attractions. The
company has served more than 30 theme parks and attractions in 14 countries through its proprietary
imaging technology solution known as PictureAir™. Upon the successful completion of the proposed
acquisition, Pictureworks will be a wholly-owned subsidiary company of PUC.
###
About PUC Berhad
PUC Berhad (“PUC”) was incorporated in Malaysia on 3 November, 1997 by China Founder Group. It was
listed on the ACE Market of Bursa Malaysia Securities Berhad on 8 April, 2002. Throughout the years,
PUC and its subsidiaries have built a solid foundation in integrated media services and payment
solutions. In mid-2007, the Group embarked on a digital business journey. Today, the Group’s digital
services include financial technology related services, new media, eCommerce, mobile payment, digital
imaging, and artificial intelligence. These continuous efforts are in line with the Group’s vision to be a
world-class homegrown digital lifestyle service provider. For more information, please visit www.puc.com.
About Pictureworks Holdings Sdn. Bhd.
Pictureworks Holdings Sdn. Bhd. (“PWHSB”) was incorporated in 2008 and via its subsidiaries (collectively
named as “PW Group”) provides intelligent video services, tourism product distribution and theme park
operation services for theme parks, leisure and entertainment industries, through its proprietary technology
named PictureAirTM. Currently, PW Group has offices in Singapore, Malaysia, Japan, Shanghai and Hong
Kong, providing localized applications and services. Its international clientele includes major international
theme parks such as LEGOLAND® Malaysia, LEGOLAND® Japan, and KidZania in various parts of the
world.

