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PUC Berhad Recorded Double Digit Year-on-Year Revenue Growth
The Group Strives to Achieve Greater Milestones in Near Term
Key highlights:• PUC Berhad posted a 23.6% increase in revenue, with RM40.2 million for 9MFY2018 from RM32.5
million in 9MFY2017, mainly driven by the Advertising & Media segment as well as contribution
yielded from the Technology segment.
• The Group’s Profit After Tax (“PAT”) marked RM3.9 million or PAT margin of 9.6% in 9MFY18, an
increase of more than 5 folds from RM0.7 million in 9MFY17, mainly due to net positive contribution
from associated companies and gain on disposal of media assets from the Advertising & Media
segment.
• Revenue earned in the current quarter Q3FY2018 was lower at RM8.1 million from RM13.8 million
in Q3FY2017. Nevertheless, PAT marked an increase from the preceding quarter on the same
reasons as the nine-month comparison.
Kuala Lumpur, November 29, 2018 – ACE Market-listed company, PUC Berhad (“PUC”) today
announced its financial results for the third quarter of the year ended September 30, 2018 (“Q3FY2018”)
and nine months ended (“9MFY2018”), where the Group charted an increase in revenue of 23.6% to
RM40.2 million for 9MFY2018 from RM32.5 million recorded during the same period in 2017
(“Q3FY2017”). The increase in revenue is mainly due to contribution from the Advertising & Media segment
as well as yields from the Technology segment. The Advertising and Media segment still contributed a
major portion of the revenue of 67.2% for the corresponding period despite experiencing a lower revenue
largely due to market adjustments to the introduction of Sales and Services Tax.
The Group posted a Profit After Tax (“PAT”) of RM3.9 million or PAT margin of 9.6% in 9MFY18, an increase
of more than 5 folds from RM0.7 million in 9MFY17 due to net positive contribution from associated
companies and gain on disposal of media assets from the Advertising & Media segment. The Group’s
Gross Profit Margin for 9MFY18 currently stands at 48.4%.
Topline revenue for the Group is lower in Q3FY18 at RM8.1 million, compared with RM13.8 million in
Q3FY17, as a result of the market adjusting itself to the introduction of Sales and Services Tax.
Nevertheless, in terms of the bottomline comparison, the current quarter’s PAT increased substantially
from the preceding quarter to reach RM1.2 million or 14.8% PAT margin due to the same reasons as the
nine-month comparison.
The Group’s total equity stood at RM232.5 mil as at September 30, 2018 – 11.1% higher than RM209.2
million recorded as at June 30, 2018. The Group’s gearing ratio remains low at 0.03 times as at September
30, 2018.
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Group Managing Director and CEO, CHEONG Chia Chou said, “The Management remains positive on
the prospect of the Group. Recent collaborations with the subsidiaries of Axiata Group Berhad and
Revenue Monster Sdn Bhd (RMSB”) as well as the green light from Bank Negara Malaysia for the
operations of our eWallet have further strengthened the Group’s capability to develop a comprehensive
digital lifestyle platform. The integration of 11street’s platform to Presto will create further business synergy
and elevate the digital user’s experience. This investment will contribute positively to the Group in the
coming period. The Group will continue to embark on our digital journey and realise more corporate
milestones in the near term.”
The Group will continue to focus on its existing core areas of business and an internal reorganisation of
business activities will be carried out to realign the business segments to better reflect the Group’s growing
business ventures. The Group’s reorganisation will result in a recategorisation of three business activities
– Omnichannel, FinTech and eCommerce.
The Omnichannel business will incorporate the Group’s existing media and advertising business activities,
including the imaging services business under PictureWorks. The FinTech business will cover the Group’s
existing financial services, including its eWallet and payment services and technology businesses, whilst
the eCommerce segment will primarily consist of online marketplace business activities, encompassing
the Group’s proprietary online-to-offline platform, Presto Deals and joint investment in Celcom Planet Sdn
Bhd which owns and operates 11street Malaysia.
###
About PUC Berhad
PUC Berhad (“PUC”) was incorporated in Malaysia on 3 November, 1997 by China Founder Group. It was listed on
the ACE Market of Bursa Malaysia Securities Berhad on 8 April, 2002. Throughout the years, PUC and its
subsidiaries have built a solid foundation in integrated media services and payment solutions. In mid-2007, the Group
embarked on a digital business journey. Today, the Group’s digital services include financial technology related
services, new media, eCommerce, mobile payment, digital imaging, and artificial intelligence. These continuous
efforts are in line with the Group’s vision to be a world-class homegrown digital lifestyle service provider. For more
information, please visit www.puc.com.

